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24 Ghanta Bangla

Subhadrika Sen

24 GHANTA NEWS CHANNEL
OVERVIEW |
WGE

*'NORMALLY SPECIALISES IN REGIONAL NEWS

* BEFORE ELECTIONS FOCUSSED ON MAINLY NATIONAL NEWS WITH
A HINGE OF REGIONAL ISSUES

e EQUAL IMPORTANCE TO ALL POLITICAL PARTIES
*GRADUALLY FOCUS SHIFTED TO MOSTLY BJP AND CONGRESS

PARTIES AT THE NATIONAL LEVEL AND TRINAMOOL CONGRESS
(TMC) AT THE REGIONAL LEVEL.

24 Ghanta Bangla, a Bengali news channel mostly specializes in regional news reports.
However, the year 2014 being the year of elections to the 16™ Lok Sabha , the news content of
the channel changed from mostly regional to National news . The channel gave importance to all
major political parties. But as the elections approached the focus shifted to the BJP, Congress
and the Trinamool congress (TMC).




PRE ELECTI
PROGRAMMES

*AMAR SHOKAL (8 AM-8:30AM)
*EKJHOLOKE (8:30AM-9 AM)
*9-TAR KHOBOR (9 AM- 10 AM)
*KHOBOR NON -STOP (9 PM-10 PM)

During the pre election phase some of the programs viewed were- Amar shokal, Ek Jholoke, 9-tar Khobo

and Khobor Non-Stop.

‘ FOCUS
*SCAMS *CANDIDATES STANDING FOR
ELECTIONS
= *CRIMINAL
j BACKGROUNDS *DEVELOPMENTS
*RIVALRIES *INVESTIGATIONS
-
*PARTY KILLINGS *CAMPAIGNS
-
= *PARTY VIOLENCE *INTERESTS AND EXPECTATIONS
3 TOWARDS OF THE CITIZENS
- CANDIDATES




The news items in these programmes mostly revolved around the profiles of candidates from differer
political parties, their past scams, rivalries and criminal records. That apart, campaigns at various place
were shown. Reporters also travelled to different parts of the country; often to the remotest parts wher
they spoke to local people about their expectations, demands and support towards various political partie

and candidates.

SLOGANEERING

*ABKIBAAR MODI SARKAAR (This time
Modi Sarkar)

*MAIN NAHIHUM (Not me but us)

*CONGRESS MUKT BHARAT (Congress
Free India)

*HAR HAR MODI , HAR GHAR MODI

CONGRESS
*AAM ADMI (Common Man )

*AAM ADMI KE BADTE KADAM

= *HAR KADAM PAR BHARAT BULAND

*Note: Presence of AAM ADMI PARTY
restricted use of many AAM ADMI
slogans.

Indian sloganeering had come a long way. While BJP chanted ‘Abki baar Modi sarkaar’ and ‘ Main Nal
hum’ ; the congress was seen focusing on its commitment to common man and highlighting th
achievements of the party. The Congress continued with its aam Admi slogans. The BIP also introduce
Congress Mukt bharat directing at the Anti incumbency wave in the country. The BIP’s Har Har Mod
Har ghar modi found a lot of criticisms even from religious leaders as it stood equivalent to Modi’s nam

being chanted as the name of God. The congress appealed to the lower Middle class with slogans lik

‘Aam Admi Ke Badte Kadam’, ‘Har Kadam Par bharat buland’ etc. However, last year, with the presenc

of the Aam Admi Party the term ‘Aam admi’ was used in a restrictive sense.




Fig:1

PARTY WISE NOMINATED CANDIDATE SEAT COUNT IN WEST
BENGAL

TRINAMOOL LEFT FRONT
CONGRESS
»
SEAT COUNT
-
s

Fig.1 shows the number of seats , the major political parties have put up candidates for, in West Benga

West Bengal has a total of 42 seats in the Lok Sabha. While the Trinamool congress and the Left Fror
Parties had put up candidates for all 42 seats, BJP had put up candidates for 17 seats only.
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TMC WOMEN CANDIDATES

1. Moonmoon Sen Bankura
2. Sandhya Roy Medinipur
3. ShatabiRoy Birbhum

4. Dr Kakoli Ghosh Dastidar Barasat

5. DolaSen Asansol

6. DrRatnaDe (Nag) Hooghly

7. Dr Mamtaz Sanghamita (Bardhaman-
Durgapur)

8. Uma Saren Jhargram

9. Aparupa Poddar (Afrin Ali) Arambagh

10. Arpita Ghosh Balurghat

11. Pratima Mondal Joynagar

When it comes to the candidates, the Mamata Banerjee government has relied on footballers, actors,
singers and most importantly women to win the election. In fact as many as eleven party tickets were
given out to women from different fields. The chart above shows the names and the constituencies of all

the eleven women candidates.
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*TMC GOVERNMENT PUT UP MOSTLY
ACTORS, FOOTBALLERS, SINGERSAND
WOMEN AS CANDIDATES.

*LEFT FRONT INTRODUCED 26 YOUNGSTERS
—12 MUSLIMS AND 6 WOMEN

*BJP FIELDED SINGERS, MAGICIAN, AND EVEN
FORMER IPS OFFICERS.

*CONGRESSAND AAM ADMI PARTY HAD FEW
SEATS IN WEST BENGAL

The left Front Parties has not been having great support since 2009. Nevertheless, the CPM contested 3
seats and kept 10 seats for its allies. The party introduced 26 youngsters to politics. Moreover, 12 Muslin
candidates and 6 women candidates had also been named .The growing popularity of the BJP Part

encouraged it to field singer Babul Supriyo and magician PC Sorcar junior among others.



MAJOR HIGHLIGHTS

*8 APRIL, 2014- CLASH BETWEEN CHIEF MINISTER
MAMATA BANERJEE AND CHIEF ELECTION
COMMISSIONER

*19 APRIL, 2014 - RANSACKING OF CPI(M) OFFICES

*13 MAY, 2014-HIGHEST POLLING RECORDED FOR
PHASE IX

There were three major highlights of the channel, during the various phases of West Bengal Elections. On
April 8" 2014, the chief election Commissioner had ordered transfer of five superintendents of police and
one district magistrate after opposition party’s complaint about their biasness. However, Mamata
Banerjee challenged this decision. On April 19™ 2014, two offices of the CPI (M) were ransacked. TMC
denied charges against it and put the blame on a rival faction of the Marxist party. According to May 13™
2014, the highest polling for Phase IX was recorded in west Bengal.
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Fig.2

POST ELECTI
VOTE COUNTING

WINNING PARTY PERCENTAGE
*DATA SHOWING

COMPLETE MAIJORITY OF
BJP PARTY DURING VOTE
COUNTING.

*SIMILAR COMPLETE
MAIJORITY WAS LAST
SEEN DURING RAIJIV

S ;
GANDHI’S ELECTION IN . \;XImNG
DEMISE OF MRS INDIRA ©

GANDHI

Right after the election results were declared, the focus went on to the electorate or voting behavior. India,
in the 2014 elections had set a new record in the voter turnout. The election commission had officially
announced that the nationwide voter turnout had beaten the previous highest. The EC said that with
66.38% turnout last year the previous record of 64.01% was surpassed which was recorded in 1984-85

elections where Congress won with complete majority making Rajiv Gandhi the Prime minister of India.
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Fig 3.

ELECTORATE ANALYSIS

THE TOP ELECTORATE TURNOUTS WERE MOSTLY RECORDED IN SMALLER STATES

TURNOUT PERCENTAGES

84.30% 84.10%
82.20%

NAGALAND TRIPURA DADRAAND  LAKSHWADEEP PUDUCHERRY
NAGAR HAVELI

Coming to the state wise turnout, the top performers in terms of turnout were smaller states and Union

Territories like Nagaland, Tripura, Puducherry, Lakshwadeep and Dadra & Nagar Haveli respectively.

Fig.4

ELECTORATE PERCENTAGE IN LARGER STATES

Vote percentage recorded in larger states
84.00%
82.00%
80.00%
78.00% -
76.00%
- W Vote percentage

74.00% =

72.00%

70.00% -

68.00%

WEST BENGAL ANDRA TAMIL NADU KERALA
PRADESH

Among bigger states high turnouts were witnessed in West Bengal , Andhra Pradesh, Kerala and Tamil
Nadu.
12




Fig 5.

ELECTORATE % DIFFERENCE IN STATES DURING 2009 AND 2014 ELECTIONS

WEST BENGAL RAJASTHAN GUJARAT JAMMU AND
KASHMIR

Interestingly, as compared to the total turnout of 2009, the percentage turnouts had increased in the states
of Rajasthan which is one of the largest states in India, Gujarat which is the home state of Prime Minister
Narendra Modi, Bihar which was perceived as one of the backward states by the channel and in militancy

hit Jammu and Kashmir. West Bengal however saw a slight dip in the electorate turnout.
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PANEL DISCUSSIONS

NOTABLE PERSONALITIES
FROM ALL WALKS OF LIFE
WERE INVITED FOR PANEL
DISCUSSIONS AND
EXPRESSING THEIR OPINIONS
ON THE GOVERNMENT THAT
WOULD BE FORMED SOON.

1 ‘?«éﬁm TOH
et " :
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Panel discussions were also carried out by the channel. Notable celebrities like Sabyasachi Chakroborty
MP Tapas Paul, youth political leaders, college students who are active in politics as well as commo:
people from both urban and rural areas were invited to be a part of such panels. This highlighted a wide
representative base for various political parties in West Bengal. These discussions were neutral revolvin;

around expectations from various parties as to who deserved to win the elections.
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CONCLUSION

*NARENDRA MODI’S OATH TAKING CEREMONY

To conclude, right after the elections were declared the channel highlighted on preparations for Narendra
Modi’s oath taking ceremony. Interestingly, the channel pointed out that it was amongst those rarest
formal events to find a place in YouTube. However, since 24 Ghanta Bangla is primarily a regional

channel, the focus shifted to more regional news and issues hereafter.

15



b d J VSV ST TG ddddd dd

CNN-IBN

Sreya Das Gupta and Syeda Nada Qadri

WHATEVER IT TAKES

CNN - Indian Broadcasting Network (CNN - IBN) is an English news and current affairs
television channel based in Noida, Uttar Pradesh. It is jointly owned by TV18 Broadcast
Limited (Network18) and Turner International India (Time Warner Inc.)

CNN provides international coverage for the channel, while Indian Broadcasting Network
concentrates on Indian and local reports. The channel, like most of the other Indian English
news-channels, is known for using a type of Indian English influenced by Hindi. It is a National
English news channel, popular in Hindi speaking North Indian Belt. The channel covered the pre
and post election phases from a neutral perspective.

With the General Elections, 2014 which was scheduled to be held in the month of May 2014,
campaigning was going on in full swing with all the major political parties criss-crossing the

country and addressing the people in order to maximize their votes.

16
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PRE
ELECTIONS

*THE PRE-POLL SURVEY THROUGH LOKNITI AND
ELECTION TRACKER WERE TO ASSESS WHICH PARTY
WOULD FORM THE GOVERNMENT ON MAY 16™ 2014.

*ACHIEVEMENTS OF NARENDRA MODI IN GUJARAT WAS
HIGHLIGHTED.

e SUPPORT FOR THE JAT RESERVATION POLICY WHICH
WAS UNDERTAKEN BY THE UPA WAS HIGHLIGHTED .

*NARENDRA MODI WAS SEEN TO BE A MORE POPULAR
FIGURE THAN RAHUL GANDHI.

To assess the mood of the electorate, CNN/IBN commissioned a pre poll survey through Lokniti
and Election Tracker, the objectives of which were to assess as to which party would form the
government after the 16™ Lok Sabha elections, 2014; what would the voting pattern of the

electorate be, which party would get how much vote share and so on.

CNN/IBN maintained a very neutral take in the various phases of election. CNN/IBN invited
personalities and politicians to speak and opinionate on the achievements of the NDA led by
Narendra Modi (BJP), UPA led by Rahul Gandhi (Congress), Arvind Kejriwal of Aam Admi
Party and Mayawati of Bahujan Samaj Party. However, achievements of Modi in the state of

Gujarat were particularly highlighted.

There was support for the Jat Reservation policy of the UPA, among the Jats but not among the

non-Jats.

17
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PRE ELECTION NEWS
COVERAGE

ELECENOMS. = G- PREPOLL SURVEY PREDICTION OF

CNN-IBN SEAT PROJECTION
Madhys Pradesh 29 Seatls) £ -

| 2 [24-28

Election Tracker, which was aired on the 17" of March 2014 at 9 P.M., covered all the states

conducting a survey based on the likeliness of a particular Prime Ministerial candidate to win the

Lok Sabha elections of2014.
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Fig. 6
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PRE-POLL SURVEY RESULTS

EXPECTED PERCENTAGE OF VOTES - PARTY WISE
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210%

2.10%

SAMAJWADI
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According to the survey, 35.7% voters had said that they would vote in favour of the BJP,

while19.9% voters stood in the favour of Congress. Bahujan Samaj Party (BSP) came third with

3.5% and Aam Admi Party fourth with 2.9%. Voters had also clearly indicated their preference

for regional parties like TMC -2.1% and Samajwady Party —2.1% .
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Fig.7

PRE-POLL SURVEY RESULTS

POPULARITY OF CANDIDATES IN 2014 ELECTIONS
i B wmie
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NARENDRA MODI RAHUL GANDHI ARVIND KEJRIWAL MAYAWATI

Q

BJP was a clear winner as according to the survey which was conducted, BJP’s prime ministerial
candidate, Narendra Modi was chosen by 45.7% voters as best Prime Ministerial candidate as

compared to Rahul Gandhi (21.3%), Arvind Kejriwal (4.0%) and Mayawati (3.7%).
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Fig. 8

MAIJOR ISSUES DURING 16TH LOK SABHA ELECTIONS IN 2014

= DEVELOPMENTAND
ECONOMY

= PRICERISE

= GOVERNANCE

™ LEADERSHIP

= CORRUPTION

E EMPLOYMENT

= SECULAR-COMMUNALISM

= OTHER ISSUES

B CANT SAY/NO OPINION

Price rise followed by corruption and unemployment had emerged as the three main issues for
the General elections, 2014. Other issues included economic development, road development,

electricity and water. However, communalism was surprisingly found to be less important an

issue as compared to insecurity.
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Fig 9.

ELECTION TRACKER RESULTS

BASIS OF POLLING: SOLUTION TO MAJOR SOCIO-ECONOMIC PROBLEMS

= BJP =~ CONGRESS

36.30%

About 36.3% voters had thought that BJP could solve major socio-economic problems whereas

19.5% voters thought Congress could do so, according to Election Tracker.
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At the initial stage of Election Tracker, it was revealed that in Uttar Pradesh, BJP was all set to

decimate its opponents with the Narendra Modi wave.

Fig 10.

% OF POPULARITY OF PARTIES IN HARYANA

= POPULARITY

CONGRESS

However in Haryana, Congress (10%) had taken the lead followed by BJP (5%) and AAP (7%).
23
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Fig 11.

SEAT COUNT FOR POWER AT THE CENTRE

The surveys had indicated that BJP’s Prime Ministerial candidate Narendra Modi was propelling
the NDA to power at the centre — NDA: 234-246 seats ; UPA : 111-123 seats.BJP led NDA was
indicated to sweep Uttarakhand, Himachal Pradesh, Delhi, Punjab, Uttar Pradesh, Bihar,

. decimating the regional satraps and Congress staring at a massive defeat.
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PRIYANKA GAND
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During the 2014 Lok Sabha elections, Congress President, Sonia Gandhi’s daughter, Priyanka
Gandhi Vadra, was seen campaigning aggressively in Amethi for brother Rahul Gandhi and

mother in Rae Bareli.
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The focus was clearly getting concentrated day by day not on a particular political party but on
individual politicians. Narendra Modi was seen on a high rise which somewhat concentrated
even on his promise to set up special courts to punish corrupt politicians. Narendra Modi was

seen hitting the headlines and occupying the majority of the news channel time slots.

BJP led NDA was seen to be on a high ride on Modi power whereas Congress was facing rout.

The Christian and Sikh population preferred BJP over Congress.

Despite Rahul Gandhi being younger, Narendra Modi’s popularity among the young voters was

higher and it decreased with age.

Therefore, throughout the survey, it was pretty evident that it was Narendra Modi who was

SIS LSS

favoured over Rahul Gandhi as the next Prime Minister of India.
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POST ELECTION PROGRAMMES
VIEWED

*ELECTION TRACKER -LOKNITI POSTPOLL SURVEY
*MICROSOFTELECTION ANALYTIC CENTRE
*WHO IS NARENDERAMODI 7(DOCUMENTARY)

*SAIKRON P44R MODISARKAR -ANALYSIS OF MODI'S FIRST
HUNDEED DAYS IN GOVERNMENT

o™

«CHAIP

s |

i O “TT A
CHARCHA

I

« PRIME FACE OF THE NATION (CONTROVERSY OF
SAGARIKA GHOSH)

The Lok Sabha elections are the world’s largest exercise in Democracy. 537 million votes have

been cast over a five week cycle and as expected confirmed a huge victory for the BJP and their

Prime Ministerial candidate Mr Modi. This time incredibly the BJP crossed the 272 mark
comfortably on its own, winning 282 seats .For our research on Post Elections, we covered a
couple of shows namely- Election tracker ,Lokniti post poll survey, Microsoft elections Analytic
center, Who is Narendra MODI ? (Documentary on Modi), Chai pe Charcha and Prime Face of
The Nation hosted by Sagarika Ghose.
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Election tracker or Lokniti post poll survey traced the election results for each state. It was more
to do with the statistics of elections.

E e

Microsoft Election Analytic center-this show was hosted by Arunoday Mukherjee, who made a critical
analysis of the Loksabha Elections. Here Mr Mukherjee explained the big winners and.the big margins
along with analyzing the role played by religion,caste , economic problems etc. It highlighted on the caste
factor in UP phase Polls.

28




Documentary On Narendra Modi

A documentary on Narendra Modi was shown just after BJP's victory titled "WHO IS NARENDRA
MODI?" which covered his entire life, family background, history and his rise to power etc.

SAIKRON PAAR MODI SARKAAR

6 Maheene Paar

ver Asticie 370

PBOUSING FOR Al =Y Tez
EEFICIERST FLIBLEC TRANSTORY
Zs HOLRS ELECTRICITY SUSeLY

S1T Ore BEacx seoNEY
P

RESASIEITATION OF MASIRSIRT SAMOITS

VOOORORO0INIY

This show was also an analysis of Modi's first 100 days in office since September 3™, 2014.1t tried to

analyze how far has Modi been successful in implementing his policies in the first 100 days.
29



CHAI PE CHARCHA

© Chaie

gv'/ Charcha

CHAI PE CHARCHA
WHICH

IS YOUR TEA STALL?

i LA TRITE

_ Tweet with # ChalPeCl
1o ank Shri ?iafemarm Vour

¢ Chai Pe charcha’ is a very popular talk show, so much so that even US President Barack Obama has
mentioned about this show in his recent visit (January 2015) to India. This show invites celebrities for
political discussions. Its purpose is to ensure the government's accountability by putting forth the public

demands in front of the government.

»
SAGARIKA GHOSHE IN THE CONTROVERSIAL SHOW THE FACE OF THE
NATION
The ‘Prime Face Of The Nation’ was hosted by journalist Sagarika Ghose who was into
controversies for being critical about Mr Modi . In this show she talked about how the world
views Modi's victory and had very strong views against Modi and due to this controversial show
the Chief Editor of CNN INN Rajdeep Sardesai was also beaten up in Madison Square in US
during Prime Minister Mr. Modi’s visit to US.
“ 30
>
'
>




HEADLINES TODAY ORG (PRE POLL)

PEOPLE'SSTUDIES LOYOLA COLLEGE (PRE
POLL)

HEADLINES TODAY ORG (POST POLL)

CNN-IBN (THE WEEK) (POST POLL)

ASIANET C FARE POLL

STAR NEWS (POST POLL)

CVB NEWS (POST POLL)

FINALRESULTS | A ' 170

0 20 40 60 80 100 120 140 160 180

Fig 12. Indicates a comparison of various predictions made by different news channels with
regard to BJP's seat share in the Lok Sabha versus the actual results. It was clearly evident that

CNN's prediction was not in favour of BJP .
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OBSERVATION OF NEWS

CONMENTS ON MODI'S VICTORY-
REMARKS BY MULAYAM SINGH AND RAS
THAKREY.....

MODI REVERTING TO UPA'S SCRIFT

MODI NOT RESPONSIBLE FOR BIP'S
VICTORY:MOHAN BHAGWAT

DIVISION WITHIN CONGRESS-

CONGRESSMEN LOOKING LIKE SLAVES

WEAK STAND OF UPA ON PM NOMINEE

ALP PREPARING ITS NEW RANK OF
LEADERS

On completion of our research project we came to a couple of observations that were highlighted
in CNN IBN. Various ministers had commented on Modi's victory for example Mr Mulayam
Singh was of the view that Mr Modi has not fulfilled any of his election promises on the other
hand Raj Thackeray was of the view that its too early to comment on the achievements of Modi.
Other news sources of CNN reported that the UPA and the Congress is yet to come out of the
shock of debacle faced in elections. Criticisms were levelled against the weak Prime Ministerial
Candidate of the UPA.CNN news sources also reported that AAP was preparing its new rank of
leadership.

Post elections coverage and focus of CNN IBN's news, was Modi centric. It primarily focused
on Modi's policies and how far he has been successful in implementing his policies . With regard
to Modi's bureaucratic reforms according to CNN IBN the BJP Government has been trying to
usher in a change in style of functioning of the government and the bureaucracy, by trying to
remove red tapism and do away with political corruption.
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Modi’s Economic Policies, bureaucratic reforms and diplomatic relations with foreign countries

were highlighted by the channel.

ECONOMIC POLICY

According to CNN IBN news sources, after assuming office Mr Modi has promised to create 10
million jobs and reinvigorate investments in power, road and rail projects. According to CNN

news sources foreign investors have poured in more than 16 billion into Indian stocks and bonds.
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DIPLOMATIC RELATIONS

INDIA-AUSTRALIA RELATIONS

INDIA’S DIPLOMATIC ' : ! n
2 n Syl

The new government under Modi was a masterstroke in improving relations with the
neighbouring countries at the recently conducted BRICS Summit in Brazil. Modi projected India
as the next Asian leader. After assuming office he made visits to Nepal and Bhutan to strengthen
ties. His recent visit to Japan resulted in Japan's investment in India's infrastructural
development. Moreover the recent visit of President Obama to India has also been a great effort

to improve Indo-US relations.
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TAKE ON other

*DECLINE IN CONGRESPLEABERSHIP« Blame game

*Brief evaluation of AAP —reasons as to why it lost elections- Future
leadership in AAP

CNN IBN also evaluated the reasons for the failure of Congress Party. Rahul Gandhi the leader
of the incumbent Congress party had been criticized as a distant and inexperienced leader.
According to CNN-IBN the UPA government and the Congress party could not connect with the
mass. More over there were divisions and defections within the Congress. Many Congressmen

joined other parties.

CNN IBN also did a brief evaluation of the Aam Aadmi Party and how the AAP realizing its

reasons of failure has started preparing its new rank of leadership.
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After analyzing all the phases of pre and post elections we come to a conclusion that CNN IBN

initially gave equal coverage to all parties but after the elections focus became Modi-centric.

CONCLUSION
CHNN BN COVERED NEWS FROM & NEUTRAL PERSPECTIVE
FPRE ELECTIONS EQUAL COWERAGE GIVEN TO ALL PAFTIES
POST ELECTIONS BIP CAME INTO FOCUS
CONGRESS ALSO HIGHLIGHTED

THE THIRD FRONT &ND &AP ALSO HIGHLIGHTED FOR A BRIEF WHILE JUST
AFTER ELECTIONS

CRITICAL AMNALYSEE OF MODI GOVERNMENT WAS DONE-VIEWS OF
OPPOSITION PARTIES

36




TIMES NOW

AHONA SENGUPTA AND ASHMITA CHAKI

NAME OF THE SHOW:

CHAIRED BY : |

TIME: gPM-12PM
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As far as Times Now channel , our study was confined to the programme “NewsHour Debates”

which is aired everyday from 9 pmto 11 pm.

EVERY NIGHT AT 9, YOUR QUESTIONS
FIND THEIR WAY TO NATIONAL TELEVISION.

| S A W R
Nivas PATEL ON THE NEWSHOUR ~  pypscr

KO 1 NEWS SHOW i 4D Blweays with the news.

o
AMERICA EYES BAY OF BENGAL THE NEWSHOUR.

BANGLADESH HILLARY'S PA

DOMINATION REDEFINED.

There is no compefition at 3 pm

DEBATE SHOULD INDIA ALLOW THE AMERICAN NAVY TO USE
BANGLADESH AS ITS DOCKING/PARKING SLOT?

; THE ufsgis‘!?ux Should India allow U.S navy to use B'desh

|| e
l Newsiovr Get interactive and participate

as its docking/parking slot?

Times Now airs two debates on different political ideas with Mr. Arnab Goswami as the moderator.
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PRE-ELECTION ANALYSIS

1kas’ed attitude of the Election Commission condemned.

i ongress’s criticism of EC’s integrity was highlighted.

While doing the content analysis of the pre-election programme, it cannot be said that the
channel has been biased towards the BJP or any other political party for that matter. Times Now
questioned the Election Commission as the BJP raised a hue and cry about the Commission
denying the BJP Prime Ministerial candidate, Mr.Modi, from holding rallies in Varanasi. It was
accused of being partisan in nature. However, the Commission stated that permission was denied

because of security reasons.

It was later, that BJP praised the Commission when the ban on party member Amit Shah was

lifted. Times Now questioned this sudden change of BJP’s attitude.

Times Now did not spare Kiran Bedi, a supporter of BJP ,either. It questioned her overhyped
reaction to the Election Commission’s mistakes.Times Now also brought this to our notice that

the Congress had previously questioned the integrity of the Election Commission as well.
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ANALYSIS OF TMC SEATS

* The channel predicted 20 seats for TMC.

* TMC claimed at least 25 seats.

* Margin of error: +/- 3%

Times Now was the only channel that was not predicting a clear majority to NDA , though other
channels did. Coming to the analysis of Trinamool Congress in the Exit Poll, the channel
showed only 20 seats to TMC though TMC claimed that they would not get below 25. Margin of
error ,is +/-3%.The channel did not let the TMC spokesperson defend himself on the show. TMC
had claimed for a federal front but the exit poll numbers showed an almost clear majority to
NDA.
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Fig.13
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BJP’s win, according to Times Now,is heavily dependent on Uttar Pradesh and Bihar and the

channel predicted that the party is likely to get the biggest share of seats in these two States.

Fig.13 indicates the UP Seat Share.
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Fig 14.

EXIT POLL RESULTS

BIHAR 40 SEATS
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CONGRESS BJP JD(U) AAP RID OTHERS

Fig 14. Is the Bihar Seat Share.
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Fig. 15

ZONE-WISE EXIT POLL RESULTS
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Fig 15. is the overall prediction made by Times Now, Zone-wise on the percentage of votes the NDA and

the UPA was expected to get in the Election.

Post elections, the channel has been keeping a close watch on the nascent government and so far has
questioned most of the decisions and policies of the Modi government . Times Now has done critical

analysis on the major policies of Prime Minister Narendra Modi .
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*Appreciated Sadananda Gowda’s anti-populism policies.
*Debate on Modi Government's 100 days report card

*Pertinent questions were raised- black money, collective responsibilty &
centralisation of power.

DECSIOMNMUOY EXCLUSIVE

1. With the presentation of the Railway budget 2014, by the railway Minister Sadanada
Gowda, Times Now has been up with an interesting debate. With Arnab Goswami as
the moderator, a discussion was conducted on the topic “Bye Bye Populism”.
Mr.Goswami accused the Congress spokespersons for systematically cheating the
country for the past two decades, thereby praising the BJP government for doing
away with the populist policies.

2. During a debate conducted on the government’s 100 days report card 1, the channel
raised significant questions such as:
a. Why it has not released names of those who have stashed black money abroad?
b. Where is the collective responsibility.?
c. Questions about centralisation of power in the PMO’s office have been raised.
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*Controversy over the appointment of Kerala Governor

*Modi politicizing Raj Bhavan.

*Gift of “Gita” to the Japanese PML

*Qnuestioned “Gurn Utsav’

*Positive moves of the Modi government were acknowledged.

3. Appointment of former Supreme Court Chief Justice of India P. Sathasivam as Kerala Governor

raised questions.

4. Mr.Modi was accused of politicizing Raj Bhavan since UPA era Governors were asked to quit. For
example, the then Uttarakhand Governor Mr. Aziz Qureshi and the then Governor of Rajasthan Miss

Margaret Alva were two among the list.

5. Mr.Modi’s gift of Gita to the Japanese Prime Minister Shinzo Abe while on his visit to Japan was

questioned on grounds of spreading Hindutva.

6. The channel criticised the center’s move to celebrate ‘Teacher’s Day’ as ‘Guru Utsav’ and the
planned interaction of the PM Narendra Modi with school children on that day. The HRD Minister
Miss Smriti Irani was showered with extensive criticism from both the opposition as well as media

personnels.
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However, the analysts acknowledged the positive moves of the Modi Government, for
instance, the economy is in good shape, stock market is rising and the bureaucratic reforms

are brought about.

* A critical vigilant on government s moves.

Therefore, we may infer that Times Now has been fair enough on their part to analyse the
insipient government and has been a critical vigilant on each of the government’s move, thereby

exhibiting a neutral attitude towards all.
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RHITESHA PAUL AND SNEHAL RAWAL

The particular news program under research was “Left Right and Centre”, moderated by Ms. Nidhi

Razdan. The show featured at 8:00 pm on a daily basis. The contents of the show are as follows:-

SHOW: LEFT RIGHT AND CENTRE

TIME: 8:00PMm
MODERATOR: Ms. NIDHI RAZDAN

The research work on the channel started with the pre-poll studies, based on watching the show over a

period of 10 days from the 7™ -16™ of April, 2014. On 7" April, the BJP came up with its manifesto, where
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BJP stated that their main agenda was good governance and development and to focus on issues such as

economic revival, e-governance, transparency, unemployment, etc. which was criticised by the Congress
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as a copy of their manifesto. The theme of the BJP manifesto “Ek Bharat, Shrestha Bharat!” as well as the
slogan “Sab Ka Sath, Sab Ka Vikas!” was seen as a welcoming statement which focused on the nation
and its people. Further, the news channel focused mainly on BJP’s celebrity campaign, calling it “star
studded” in order to increase their vote bank. For example, Bappi Lahiri was seen contesting from
Serampore and actress Hema Malini from Mathura. The question of whether “Narendra Modi has become
bigger than the party?” was raised, where most speakers felt that it was a personality driven campaign as
the BJP ceased to exist because of its main focus on Modi, who was seen as a strong and decisive leader

unlike Prime Minister Manmohan Singh.

pATE: 7'M -16™ ApRIL 2014
~Main agenda of BJF.
» Theme of BJP Manifesto.

»~ Focus on BJP’s celebrity candidates. Bharatiya Janata Party
Ek Bharat — Shreshtha Bharat

» Personality - driven campaign.
WE: )

Sabka Saath, Sabka Vikas

The channel threw light on party tickets being given out based on caste and religion, stating that the youth
today wants a change. The speakers also felt that Mr. Modi had created a fear psychosis, comparing him
to Mrs Indira Gandhi. Further the show highlighted parties like the BJP, the Congress, and the AAP
stating that political parties were paying lip service to issues on women empowerment. On 12" may,
polling was held in 41 constituencies in 3 states where stakes were high for BJP. According to the exit

polls by NDTV, Narendra Modi was on course for election victory.
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~Party tickets based on caste and religion.
» Lip service on ‘Women Empowerment’.

» According to Exit Polls, Mr. Modi on course for election victory.
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The Congress did not participate in the Exit Poll debates. NDTV was quoted as saying that
Narendra Modi winning, might be a “media wave”. However it is interesting to note that India

set a new record for voter turnout at over 66.38%.
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Fig. 16

1 NE

v oter Turnout in National Fllections

Fig 16.indicates the voter turnout in the Lok Sabha elections since 1996.The moderator of the
discussion telecasted in this channel had given equal chance to the speakers to voice out their
opinion and there were speakers from different political parties in every discussion. The
discussions and debates were partly biased towards BJP. It was thus very clear that NDTV was
in favour of Narendra Modi as the next Prime Minister of India. On the other hand, the news
channel highlighted Rahul Gandhi from the Congress party who was quoted as “Modjji, don’t try
to fool India”. NDTV felt that the Congress spoke of ‘Bharatiyata’ and ‘Hindustaniyat’ and

began playing the communal cards.
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Speakers from different political parties.
Biased towards BJP

The Congress spoke of ‘Bharatiyata’ and ‘Hindustaniyat’

The young Congress Vice President had alleged the Gujarat model of development by Narendra
Modi as “exaggerated and misleading”. It also portrayed what other parties felt about Narendra
Modi. One such example being Mamata Banerjee, who expressed her views by saying that the
federal front will form the next government. She alleged that the Congress and the BJP “have
formed a syndicate to sell India and are anti people.” From 28thApril onwards, other parties also
found place in the news highlights; one such party being the Aam Aadmi Party led by Arvind
Kejriwal. It showcased how the AAP workers had been seen collaborating with Priyanka Vadra
of the Congress Party and described Arvind Kejriwal as somebody who “ran away from Delhi”.

The NDTV made it pretty evident that the AAP had no scope of winning the elections.
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~Congress criticised the Gujarat model of Development.
~ Mamata Banerjee’s views on NaMo.

» Aam Aadmi Party (AAF) collaborating with Priyanka Vadra.

Further, the channel also threw light on several researches that had been conducted for the
election results. It referred to the studies by U.K. based Economists, Prof. Maitreesh Ghatak of
London School of Economics and Sancharee Roy of Warwick University, London, stating that
Mr Modi ensured that Gujarat remained a high performing state. On the contrary, it was also

stated that Gujarat has been placed in the category of 11 “less developed states”.
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Studies by Prof. Maitreesh Ghatak and Prof. Sancharee Roy

Net GDP of Gujarat
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The post poll highlights of the shows telecasted by the channel from 16"™-25"™ May, 2014 are as
follows: Narendra Modi began on a high note after leading the BJP to its first full majority in the
Lok Sabha as predicted by NDTV. The BJP won 282 seats, enough to form a government on its
own. Modi started off his first term as the Prime Minister with some distinct initiatives in both
policy and governance style, with “minimum government, maximum governance” which
included direct communication with people, a disciplined bureaucracy, cleanliness, etc. He had
been reaching out to the people through social media and sent a clear message that he will be
personally driving governance. Within the first few days in office, he met the secretaries of all
the government departments collectively and sought to bring about more efficient delivery of

services. Such a meeting took place after 8 years.
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Minimum Government,
Maximum Governance

DATE : 16™ MAY- 25™ MAY
~Full majority victory by BJF.
» Modi initiated “minimum government, maximum governance”.

~The Modi Government sought to bring convergence in government
departments.

The channel also highlighted on Modi’s cleanliness drive through the “Swachch Bharat
Abhiyan” — a nationwide campaign launched on 2™ October. He also emphasised on the need for
use of technology for greater efficiency and effectiveness. Before the election results were
announced, experts had predicted that NaMo would be the “best thing for the stock market” in
case it won elections. This prediction came true as Modi’s victory has created euphoria in India’s

financial markets.
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Sensex since Narendra Modi
was Crowned as BJP ;
PM Candidate 20,725.43 |
19,732.76 0C724,203 |
SEP 13,2013 i
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SWACHH BHARAT
ABHIY

»Mr. Modi’s focus on cleanliness.
~Emphasis laid on need for technology.

» NaMo - “best thing for the stock market”.

From our findings, one can draw several conclusions about the nature of debates organised by
NDTV. It can be said that NDTV has a unique style of presentation as their news was based on
thorough research work. NDTV was initially biased towards BJP as a number of their panel
discussions were based on the BJP. The channel had been consistently hinting at a clear victory

for the BJP in the 16™ Lok Sabha Elections.
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CONCLUSION

BEST PRIME MINISTER?|
. NARENDRA MODI 42+
RAHULGANDHI 27
B AVNOKERWAL 6%
© Tan MANMOHANSINGH 5% 4
#2 MAYAWATI 4
MAMATA BANERJEE 3
IVALALTHAR 3w

SISTIORT:

However, it was much later that NDTV began to speak of other parties more freely by stating facts and
ignoring personal view point. Thus, not much attention was paid to other parties as a whole, but rather the
focus was more with reference to the BJP.

» Parallel importance was given to other parties.

» Emphasis given with rference to BJP.

In conclusion it can be said that the news channel was in favour of Modi and how the “Modi Wave”

would bring about a change in the coming years.
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FACEBOOK AND TWITTER

MOHINI GURUNG AND SOUDAMINI SHARMA

Gone are those days when social media was used only for social circles and forming connections. Today
it has become a forum to discuss all things under the sun. CNN has called the 16" Lok Sabha election the
1* Social Media election of India. Technological innovations in the past few decades has changed our
lives significantly and especially when we think about communication it has taken a different change
altogether. So, as students of this generation we could not ignore the importance of social media in the
16™ Lok Sabha election.
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There are various social media like Instagram, Twitter, Facebook, LinkedIn, Orkut, Pinterest but we have
confined ourselves to the two most popular that is Facebook and Twitter. Social media is the most
trending form of media as it gives us raw information like putting up of actual video clips and footages.

We also have a direct contact by sending messages, posting pictures, commenting, tweeting, etc.
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TWITTER & FACEBOOK(social
network)

» Most #trending form of media
»Raw information
7 Direct contact

In India out of all web users , 86% of them visit a social networking site. Here we can see that there are

100 million Indian users on Facebook and around 500 million tweets are sent per day in India .

100 } 86%of Indian
million £ web
users visit a
social
networking

J
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Fig.17

Number of likes on Facebook

PRE ELECTIONS POST ELECTIONS

= BJP
B AAP
= INC

H BJP
& AAP
=INC

Fig.17 is a comparative study of the number of likes on the Facebook pages of the political

parties. We looked into 3 major ones and we can see that before the elections BJP had the

highest number of likes followed by AAP and then Congress. It is quite natural that after the

elections the BJP page gained more likes.

60




s b J A AdSS LSS d

Fig 18. is again another comparative study of the number of followers on Twitter pre and post elections. Unlike

Facebook, on Twitter the AAP had more number of followers followed by BJP and then the Congress in the rank.

Fig 18.

Followers on Twitter

PRE-ELECTIONS POST ELECTIONS

= BJP = BJP
B AAP 2 AAP
ZINC ZINC

However individual candidates like Narendra Modi was and is the most popular. He is known as the 1%

social media Prime Minister of India and also happens to be the 2™ popular politician on Twitter.
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The US President Barrack Obama tops the list. This is an illustration give by the Times of India where we

see that Mr. Obama has 46 million followers and Mr. Modi 2™ to him.

OBAMA A HIT ON SOCIAL MEDIA

: Narendra Modi
(@narendramodi &
@PMOindia):

(*6.1 and 2.4m)

Below is a picture of some active users on social media. We have Shashi Tharoor from the Congress,

Mr. Modi and Sushma Swaraj from the BJP and Sachin Pilot from the Congress.

ACTIVE
USERS.
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Fig 19.is a comparative pi-chart of three most active Indian politicians on social media where Narendra

Modi is seen to be most active followed by Shashi Tharoor and Sushma Swaraj.

Fig 19.

NUMBER OF FOLLOWERS

IN MILLIONS

B SUSHMA SWARAJ

B NARENDRA MODI

B SASHI THAROOR
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Following are some of the few tweets, tweeted by some leaders where we can see that each of them are

encouraging people’s participation in the election.

TWEETS BEFORE THE
ELECTIONS

% Ravi Sharma _@xs2ravi 8t April

I m voting for AAP,becoz only clean candidates can provide clean
governance. Are you going to #VoteForACleanCandidate

«»Kiran Bedi @thekiranbedi 9t April

Dear friends.l want to share, why I'l vote for Mr Modi/BJP
tomorrow. Its because | believe he and his party shall give India
good governance

s»Arvind Kejriwal @ArvindKejriwal 8t April

These people r scared of me, not becoz | am Arvind Kejriwal, but
becoz | am one of u. They r scared of u, not me.....

+ Narendra Modi _@narendramodi 12t May

My special request to the youth - go out & vote and take your
family and friends along to the polling booth!

Social Media allows direct contact between the leaders and the public. This is a message which was sent
to me by Mr. Modi a few days before the election. From my point of view this type of interaction

encourages people’s participation as it also has a personal touch.

“Dear Mohini, Kolkata votes on 12t
May. | hope you will not only cast
your own vote but take your family
and friends to the polling booth! Cast
your vote for a strong and stable
government that puts India first.
Vote for a government that can once
again create a ‘Sonar Bangla’ that the
entire nation and world will be proud
of. Yours Narendra Modi.”
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These are a few tweets after the election where Mr. Modi focuses on the youth and the role of the youth in

the victory of BIP in the 16" Lok Sabha elections. We also have a tweet by David Cameron.

G

@@

TWEETS AFTER THE ELECTIONS

“»*Narendra Modi _@narendramodi 16" May
It felt like a vacuum period, now we will fill
that vacuum.

+¢* The youth of India led the front in this
election, rising above differences of caste and
creed.

+»David Cameron @David Cameron
Congratulations Narendra Modi on victory in
India’s election. Keen to work together to get
the most out of India-UK relationship

Below a victory tweet by Mr. Modi where he says that the BJP’s victory was a testament that people and
political leaders are connecting online. This tweet has become the most retweeted tweet from India in the

history of Twitter. It has been favourited 29000 times until 18" of May, 2014.

- & i
Modi’s tweet proclaiming the victory
of the Bharatiya Janata Party(BJP) is
testament to the fact that people are
connecting with political leaders
online. The tweet has become the
most retweeted tweet from India in
Twitter’s history
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Facebook has dedicated an election tracker to monitor the political conversation on election in India.

According to Facebook, “From the day
elections were announced to the day
polling ended, 29 million people
conducted 227 million interactions
(posts, comments, shares, and likes)
regarding the elections on Facebook.
In addition, 13 million people
conducted 75 million interactions
regarding Narendra Modi.”

HASH TAGS : Most of us do have an idea of what a hash tag is. It is a symbol used before words to form a label
which allows grouping of similar words, messages and images. During the 16™ Lok Sabha election we found that

there was a lot of use of hash tags, during the campaign and after the election results.

#Da nceofDemocracy
#PledgeToVote #NaMo
#Yourvote2014 #TsuNaMo
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To conclude, we can say that the 2014 Lok Sabha election was truly a social media

election.

Narendra Modi respecting the power of social media in his victory speech stated that ‘due to
social media, lies and false promises of several leaders could not go beyond the podiums of their

rallies, more power to social media.’

According to a CNN report social media has become the new election battleground for India’s

nationwide parliamentary elections.

16t Lok
Sabha
elections has
truly been a

elections.
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*AHONA SENGUPTA
*ASHMITA CHAKI
*MOHINI GURUNG
*RHITESHA PAUL
*SNEHAL RAWAL
*SOUDAMINI SHARMA
*SREYA DAS GUPTA
*SUBHADRIKA SEN

*SYEDA NADA QADRI

DR.SUJATA CHOWDHURY,
DEPARTMENT OF POLITICAL SCIENCE,LORETO COLLEGE, KOLKATA
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