
24 Ghanta Bangla

Subhadrika Sen

24 Ghanta Bangla, a Bengali news channel mostly specializes in regional news reports.

However, the year 2014behgthe year of elections to the 16th Lok Sabha, the news content of

the channel changed from mostly regional to National news . The channel gave importance to all

major political parties. But as the elections approached the focus shifted to the BJP, Congress

and the Trinamool congress (TMC).
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.NORMALLY SPECIALISES IN REGIONAL NEWS

. BEFORE ELECTIONS FOCUSSED ON MAINLY NATIONAL NEWS WITH

A HINGE OF REGIONAL ISSUES

. EQUAL IMPORTANCE TO ALL POLITICAL PARTIES

.G RADUALLY FOCUS SH IFTED TO MOSTLY BJ P AN D CONG RESS

PARTIES AT THE NATIONAL LEVEL AND TRINAMOOL CONGRESS

(TMC) AT THE REGTONAL LEVEL.
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PRE. ETECTJO:N;

(8 AM-8:30AM)

(8:30AM-9 AM)

(9 AM- 10 AM)

(e PM-10 PM)

During the pre election phase some of the programs viewed were- Amar shokal, Ek Jholoke,9-tar Khobo

andKhobor l{on-Stop.

FOEUS
.SCAMS

.DEVELOPMENTS

.CANDI DATES STAN DING FOR

ELECTIONS
.CRIMINAL

BACKGROUNDS

.I NTERESTS AN D EXPECTATIONS

OF THE CITIZENS
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PROGR-AIVIJVIES

.AMAR SHOKAL

.EK JHOLOKE

.g-TAR KHOBOR

.KHOBOR NON -STOP

.RIVALRIES .INVESTIGATIONS

.PARTY KILLINGS .CAMPAIGNS

.PARTY VIOLENCE

TOWARDS

CANDIDATES



The news items in these programmes mostly revolved around the profiles of candidates from differer

political parties, their past scams, rivalries and criminal records. That apart, campaigns at various place

were shown. Reporters also travelled to different parts of the country; often to the remotest parts wher

they spoke to local people about their expectations, demands and support towards various political partie

and candidates.

Indian sloganeering had come a long way. While BJP chanted 'Abki bctqr Modi sarkaar' and ' Main Nal,

hum' ; the congress was seen focusing on its commitment to common man and highlighting th

achievements of the party. The Congress continued with its aam Admi slogans. The BJP also introducer

Congress Muh bharal directing at the Anti incumbency wave in the country. The BJP's Har Har Mod,

Har ghar modi found a lot of criticisms even from religious leaders as it stood equivalent to Modi's nam

being chanted as the name of God. The congress appealed to the lower Middle class with slogans lik

'Aam Admi Ke Badte Kadam','Har Kadam Par bharat buland'etc. However, last year, with the presenc

of the Aam Admi Party the term 'Aam admi' was used in a restrictive sense.

a6,fE{

.HAR HAR MODI , HAR GHAR MODI

CONGRESS
.AAM ADMI (Common Man )

.AAM ADMI KE BADTE KADAM

.HAR KADAM PAR BHARATBULAND

SLGGANsER!NG

fi'ddtr,6;r

.MAIN NAHI HUM (Not me but us)

.Note: Presence of AAM ADMI PARTY

restricted use of many AAM ADMI
slogans.

BJP

.ABKI BAAR MODI SARKAAR (This time
Modi Sarkar)

.CONGRESS MUKT BHARAT (Congress

Free lndia)
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Fig:1

Fig.1 shows the number of seats , the major political parties have put up candidates for, in West Benga

West Bengal has a total of 42 seats in the Lok Sabha. While the Trinamool congress and the Left Fror

Parties hadput up candidates for all 42 seats, BJP hadput up candidates for 17 seats only.
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1. Moonmoon Sen Bankura

2. Sandhya Roy Medinipur

3. Shatabi Roy Birbhum

4. Dr Kakoli Ghosh Dastidar Barasat

5. Dola Sen Asansol

5. DrRatnaDe(Nag) Hooghly

7. Dr Mamtaz Sanghamita (Bardhaman-

Durgapur)

8. Uma Saren Jhargram

9. Aparupa Poddar (Afrin Ali)Arambagh

10. Arpita Ghosh Balurghat

11. Pratima Mondal Joynagar

When it comes to the candidates, the Mamata Banerjee government has relied on footballers, actors,

singers and most importantly women to win the election. In fact as many as eleven party tickets were

given out to women from different fields. The chart above shows the names and the constituencies of all

the eleven women candidates.
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.TMC GOVERNMENT PUT UP MOSTLY

ACTORS, FOOTBALLERS, SI NGERS AN D

WOMEN AS CANDIDATES.

.LEFT FRONT I NTRODUCED 26 YOUNGSTERS
_12 MUSLIMSAND6WOMEN

.BJP FIELDED SINGERS, MAGICIAN,AND EVEN

FORMER IPS OFFICERS.

.CONGRESSANDAAM ADMI PARTYHAD FEW

SEATS IN WEST BENGAL

The left Front Parties has not been having great support since 2009. Nevertheless, the CPM contested 3l

seats and kept 10 seats for its allies. The party introduced 26 youngsters to politics. Moreover, 12 Muslin

candidates and 6 women candidates had also been named .The growing popularity of the BJP Part

encouraged it to field singer Babul Supriyo and magician PC Sorcar junior among others.
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MAJOR HIGHLIGHTS

.8 APRIL ,2OT4- CLASH BETWEEN CHIEF MINISTER

MAMATA BANERJEE AND CHIEF ELECTION

COMMISSIONER

.19 APR|L,2OL4 - RANSACKTNG OF Cpt(M) OFFTCES

.].3 MAY ,ZOI -HIGHEST POLLING RECORDED FOR

PHASE IX

There were three major highlights of the channel, during the various phases of West Bengal Elections. On

April Sth 2014,the chief election Commissioner had orderedtransfer of five superintendents of police and

one district magistrate after opposition party's complaint about their biasness. However, Mamata

Banerjee challenged this decision. On April lg'h 2014, two offices of the CPI (M) were ransacked. TMC

denied charges against it and put the blame on a rival faction of the Marxist party. According to May 13ft

2014,the highest polling for Phase IX was recorded in west Bengal.
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Fig.Z

Right after the election results were declared, the focus went on to the electorate or voting behavior. India,

in the 2014 elections had set a new record in the voter turnout. The election commission had officially

announced that the nationwide voter turnout had beaten the previous highest. The EC said that with

66.38% turnout last year the previous record of 64.01% was surpassed which was recorded in 1984-85

elections where Congress won with complete majority making Rajiv Gandhi the Prime minister of India.

.SIMILAR COMPLETE

MAJORITY WAS LAST

SEEN DURING RAJIV

GANDHI'S ELECTION IN

1-984-85 AFTER THE

DEMISE OF MRS INDIRA

GANDHI

VOTE COUNTING

.DATA SHOWING

COMPLETE MAJORITY OF

BJP PARTY DURING VOTE

COUNTING.
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ELECTORATE ANALYSIS

THE TOP ELECTORATETURNOUTSWERE MOSTLY RECORDED IN SMALLER STATES

Fig 3

Coming to the state wise turnout, the top performers in terms of turnout were smaller states and Union

Territories like Nagaland, Tripura, Puducherry, Lakshwadeep and Dadra & Nagar Haveli respectively.

Fig.4

Among bigger states high turnouts were witnessed in West Bengal , Andhra Pradesh, Kerala and Tamil

ELECTORATE PERCENTAGE IN LARGER STATES

Vote percentage recorded in larger states
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ELECTORATE % DIFFERENCE IN STATES DURING 2OO9 AND 201.4 ELECTIONS

Fig 5

13

F

l-

t

t tL

s

Interestingly, as compared to the total tuinout of 2009, the percentage turnouts had increased in the states

of Rajasthan which is one of the largest states in India, Gujarat which is the home state of Prime Minister

Narendra Modi, Bihar which was perceived as one of the backward states by the channel and in militancy

hit Jammu and Kashmir. West Bengal however saw a slight dip in the electorate turnout.
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PANEL DISCUSSIONS

Panel discussions were also carried out by the channel. Notable celebrities like Sabyasachi Chakroborty

MP Tapas Paul, youth political leaders, college students who are active in politics as well as commor

people from both urban and rural areas were invited to be a part of such panels. This highlighted a wide

representative base for various political parties in West Bengal. These discussions were neutral revolvinl

around expectations from various parties as to who deserved to win the elections.
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NOTABLE PERSONALITIES

FROM ALL WALKS OF LIFE

WERE INVITED FOR PANEL

DISCUSSIONS AND
EXPRESSING THEIR OPINIONS

ON THE GOVERNMENT THAT

WOULD BE FORMED SOON.
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.NARENDRA MODI'S OATH TAKING CEREMONY

CGNCTUSIGN

*

To conclude, right after the elections were declared the channel highlighted on preparations for Narendra

Modi's oath taking ceremony. Interestingly, the channel pointed out that it was amongst those rarest

formal events to find a place in YouTube. However, since 24 Ghanta Bangla is primarily a regional

channel, the focus shifted to more regional news and issues hereafter.
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CNN.TBN
Sreya Das Gupta and Syeda Nada Qadri

With the General Elections, 2014 which was scheduled to be held in the month of }day 2014,

campaigning was going on in full swing with all the major political parties criss-crossing the

country and addressing the people in order to maximize their votes.
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CI\N - Indian Broadcasting Network (CNN - IBN) is an English news and current affairs
television channel based in Noida, Uffar Pradesh. It is jointly owned by TV18 Broadcast

Limited (Networkl8) and Turner International India (Time Warner Inc.)

CNN p:ovides intemational cove:age for the channel, while Indian B:oadcasting Network
concentrates on Indian and local reports. The channel, like most of the other Indian English
news-channels, is known for using a tlpe of Indian English influenced by Hindi. It is a National
English news channel, popular in Hindi speaking North Indiaa Be1t. The channel covered the pre

and post election phases &om a neutral perspective.
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.THE PRE-POLL SURVEY THROUGH LOKNITI AND
ELECTION TRACKER WERE TO ASSESS WHICH PARTY
WOULD FORM THE GOVERNMENT ON MAY 16TH 2014.

.ACHIEVEMENTS OF NARENDRA MODI IN GUJARAT WAS
HIGHLIGHTED.

. SUPPORI FOR THE JAT RESERVATION POLICY WHICH
WAS UNDERTAKEN BY THE I.]PA WAS HIGHLIGHTED .

.NARENDRA MODI WAS SEEN TO BE A MORE POPULAR
FIGURE THAN RAHUL GANDHI.

PRE
ELEGTIONS

To assess the mood of the electorate, CNN/IBN commissioned a pre poll survey through Lolnliti

and Election Tracker, the objectives of which were to assess as to which party would form the

government after the 16m Lok Sabha elections, 2014; what would the voting pattern of the

electorate be, which party would get how much vote share and so on.

CNN/IBN maintained a very neutral take in the various phases of election. CNN/IBN invited

personalities and politicians to speak and opinionate on the achievements of the NDA led by

Narendra Modi (BJP), UPA led by Rahul Gandhi (Congress), Arvind Kejriwal of Aam Admi

Party and Mayawati of Bahujan Samaj Party. However, achievements of Modi in the state of

Gujarat were particularly highlighted.

There was support for the Jat Reservation policy of the UPA, among the Jats but not among the

non-Jats.
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PRE ELECTION NEWS

COVERAGE
PRE POLL SURVEY PREDICTION OF

ELECTION TRACKER

Election Tracker, which was aired on the 17ft of March 2014 at 9 P.M., covered all the states

conducting a survey based on the likeliness of a particular Prime Ministerial candidate to win the

Lok Sabha elections of 2014.
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Fig. 6

According to the survey, 35.1% voters had said that they would vote in favour of the BJP,

wh1lel9.9o/o voters stood in the favour of Congress. Bahujan Samaj Party (BSP) came third with

3.5o/o and Aam Admi Party fourth with 2.9o/o. Voters had also clearly indicated their preference

for regional parties like TMC -2.1% and Samajwady Party - 2.1% .
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Fig.7

BJP was a clear winner as according to the suruey which was conducted, BJP's prime ministerial

candidate, Narendra Modi was chosen by 45.7% voters as best Prime Ministerial candidate as

compared to Rahul Gandhi (213%), Arvind Kejriwal (4.0%) and Mayawati(3.7%).
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Fig. 8

MAJOR ISSUES DURING 15TH LOK SABHA ELECTIONS IN 2014

: GOVERNANCE

tt%
F LEADERSHIP

* CORRUPTION

I EMPLOYMENT

: SECULAR-COMMUNALISM

I OTHER ISSUES

r CANT SAY/ NO OPtNtON

S DEVELOPMENTAND
ECONOMY

r PRICE RISE

Price rise followed by corruption and unemployment had emerged as the three main issues for

the General elections, 2014. Other issues included economic development, road development,

electricity and water. However, communalism was surprisingly found to be less important an

issue as compared to insecurity.
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Fig 9

About 36.3% voters had thought that BJP could solve major socio-economic problems whereas

195% voters thought Congress could do so, according to Election Tracker.
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Fig 10
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f At the initial stage of Election Tracker, it was revealed that in Uttar Pradesh, BJP was all set to

decimate its opponents with the Narendra Modi wave.s>
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However in Haryana, Congress (10%) had taken the lead followed by BJP (5%) and, AAP (7%).



Fig 11.
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The surveys had indicated that BJP's Prime Ministerial candidate Narendra Modi was propelling

the NDA to power at the centre - NDA: 234-246 seats ; UPA : lll-123 seats.BJP led NDA was

indicated to sweep Uttarakhand, Himachal Pradesh, Delhi, Punjab, Uttar Pradesh, Bihar,

decimating the regional satraps and Congress staring at a massive defeat.
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During the 2014 Lok Sabha elections, Congress President, Sonia Gandhi's daughter, Priyanka

Gandhi Yadra, was seen campaigning aggressively in Amethi for brother Rahul Gandhi and

mother in Rae Bareli.

PRIYANKA GANDHI VADRA CAMPAIGNING FOR CONGRESS

\



NiAKENIDRA {VlGDl

The focus was clearly getting concentrated day by day not on a particular political party but on

individual politicians. Narendra Modi was seen on a high rise which somewhat concentrated

even on his promise to set up special courts to punish comrpt politicians. Narendra Modi was

seen hitting the headlines and occupying the majority of the news channel time slots.

BJP led NDA was seen to be on a high ride on Modi power whereas Congress was facing rout

Despite Rahul Gandhi being younger, Narendra Modi's popularity among the young voters was

higher and it decreased with age.

Therefore, throughout the survey, it was pretty evident that it was Narendra Modi who was

favoured over Rahul Gandhi as the next Prime Minister of India.
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F*$T ELECTIS}hI FR*G HAHINfi E$
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The Lok Sabha elections are the world's largest exercise in Democracy. 537 million votes have

been cast over a five week cycle and as expected confirmed a huge victory for the BJP and their

Prime Ministerial candidate Mr Modi. This time incredibly the BJP crossed the 212 mark

comfortably on its own, winnng 282 seats .For our research on Post Elections, we covered a

couple of shows namely- Election tracker ,Lokniti post poll survey, Microsoft elections Analyic

center, Who is Narendra MODI ? (Documentary on Modi), Chai pe Charcha and Prime Face of

The Nation hosted by Sagarika Ghose.
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Election tracker or Lokniti post poll survey traced the election results for each state. It was more
to do with the statistics of elections.

Microsoft Election Analytic center-this show was hosted by Arunoday Mukherjee, who made a critical
analysis of the Loksabha Elections. Here Mr Mukherjee explainedthe big winners and.the big margins
along with analyzing the role played by religion,caste , economic problems etc. It highlighted on the caste
factor in UP phase Polls.
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A documentary on Narendra Modi was shown just after BJP's victory titled "WHO IS NARENDRA
MODI?" which covered his entire life, family background, history and his rise to power etc.

SAIKRON PAAR MODI SARKAAR

,@
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This show was also an analysis of Modi's first 100 days in office since September 3'd,z}l4.Ittried to
analyze how far has Modi been successful in implementing his policies in the first 100 days.
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CHAI PE CHARCHA

' Chai Pe charcha' is a very popular talk show, so much so that even US President Barack Obama has
mentioned about this show in his recent visit (January 2015) to India. This show invites celebrities for
political discussions. Its purpose is to ensure the government's accountability by putting forth the public
demands in front of the government.

The 'Prime Face Of The Nation' was hosted by journalist Sagarika Ghose who was into
controversies for being critical about Mr Modi . In this show she talked about how the world
views Modi's victory and had very strong views against Modi and due to this controversial show
the Chief Editor of CNN INN Rajdeep Sardesai was also beaten up in Madison Square in US
during Prime Minister Mr. Modi's visit to US.
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Fig 12

Fig L2. Indicates a comparison of various predictions made by different news channels with

regard to BJP's seat share in the Lok Sabha versus the actual results. It was clearly evident that

CNN's prediction was not in favour of BJP .
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On completion of our research project we came to a couple of observations that were highlighted
in CNN IBN. Various ministers had commented on Modi's victory for example Mr Mulayam
Singh was of the view that Mr Modi has not fulfilled any of his election promises on the other
hand Raj Thackeray was of the view that its too early to comment on the achievements of Modi.
Other news sources of CNN reported that the UPA and the Congress is yet to come out of the
shock of debacle faced in elections. Criticisms were levelled against the weak Prime Ministerial
Candidate of the UPA.CNN news sources also reported that AAP was preparing its new rank of
leadership.

Post elections coverage and focus of CNN IBN's news, was Modi centric. It primarily focused
on Modi's policies and how far he has been successful in implementing his policies .With regard
to Modi's bureaucratic reforms according to CNN IBN the BJP Government has been trying to
usher in a change in style of functioning of the govemment and the bureaucracy, by trying to
remove red tapism and do away with political comrption.
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Modi's Economic Policies, bureaucratic reforms and diplomatic relations with foreign countries

were highlighted by the channel.

ECONOMIC POLICY
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I According to CNN IBN news sources, after assuming office Mr Modi has promised to create 10

million jobs and reinvigorate investments in power, road and rail projects. According to CNN

news sources foreign investors have poured in more than16 billion into Indian stocks and bonds.
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The new government under Modi was a masterstroke in improving relations with the

neighbouring countries at the recently conducted BRICS Summit in Brazil. Modi projected India

as the next Asian leader. After assuming office he made visits to Nepal and Bhutan to strengthen

ties. His recent visit to Japan resulted in Japan's investment in India's infrastructural

development. Moreover the recent visit of President Obama to India has also been a great effort

to improve Indo-US relations.
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CNN IBN also evaluated the reasons for the failure of Congress Party. Rahul Gandhi the leader

of the incumbent Congress party had been criticized as a distant and inexperienced leader.

According to CNN-IBN the UPA government and the Congress party could not corutect with the

mass. More over there were divisions and defections within the Congress. Many Congressmen

joined other parties.
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CNN IBN also did a brief evaluation of the Aam Aadmi Party and how the AAP realizing its

reasons of failure has started preparing its new rank of leadership.
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After analyzing all the phases of pre and post elections we come to a conclusion that CNN IBN

initially gave equal coverage to all parties but after the elections focus became Modi-centric.
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TIMES NOW

AHONA SENGUPTA AND ASHMITA CHAKI
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As far as Times Now channel , our study was confined to the programme 'NewsHour Debates"

which is aired everyday from 9 pm to 11 pm.

Times Now airs two debates on different political ideas with Mr. Arnab Goswami as the moderator

Hrxn{$0u[
MIIilTTIBI RT[t}ilM.
Ih6re is no compelilion at I pm

mESi'lt

ffiNuffro,,* HgI'$l$F;
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While doing the content analysis of the pre-election progralnme, it cannot be said that the

channel has been biased towards the BJP or any other political party for that matter. Times Now

questioned the Election Commission as the BJP raised a hue and cry about the Commission

denying the BJP Prime Ministerial candidate, Mr.Modi, from holding rallies in Varanasi. It was

accused of being partisan in nature. However, the Commission stated that permission was denied

because of security reasons.

It was later, that BJP praised the Commission when the ban on party member Amit Shah was

lifted. Times Now questioned this sudden change of BJP's attitude.

Times Now did not spare Kiran Bedi, a supporter of BJP ,either. It questioned her overhyped

reaction to the E,lection Commission's mistakes.Times Now also brought this to our notice that

the Congress had previously questioned the integrity of the Election Commission as well.
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.Congress's criticism of EC's integrity was highlighted.

'Observation: The channel has been more or less neutral in its
analysis.
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. The channel predicted 20 seats for TMC .

. TMC claimed at least 25 seats.

. Margin of error: +l- 3%
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Times Now was the only channel that was not predicting a clear majority to NDA , though other

channels did. Coming to the analysis of Trinamool Congress in the Exit Poll, the channel

showed only 20 seats to TMC though TMC claimed that they would not get below 25. Margin of
error ,is +l-3o/o.The channel did not let the TMC spokesperson defend himself on the show. TMC

had claimed for a federal front but the exit poll numbers showed an almost clear majority to

NDA.
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BJP's win, according to Times Now,is heavily dependent on Uttar Pradesh and Bihar and the

channel predicted that the party is likely to get the biggest share of seats in these two States.

Fig.13 indicates the UP Seat Share.
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Fig 14. Is the Bihar Seat Share.
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Fig. 15

Fig 1 5. is the overall prediction ntade by Times Now, Zone-wise on the percentage of votes the NDA and

the I-IPA was expected to get in the Election.

Post elections, the channel has been keeping a close watch on the nascent government and so far has

questioned most of the decisions and policies of the Modi govemment . Times Now has done critical

analysis on the major policies of Prime Minister Narendra Modi .
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1. With the presentation of the Railway budget 2014, by the railway Minister Sadanada

Gowda, Times Now has been up with an interesting debate. With Arnab Goswami as

the moderator, a discussion was conducted on the topic "Bye Bye Populism".
Mr.Goswami accused the Congress spokespersons for systematically cheating the

country for the past two decades, thereby praising the BJP government for doing
away with the populist policies.

2. During a debate conducted on the government's 100 days report card 1, the channel

raised significant questions such as:

a. Why it has not released names of those who have stashed black money abroad?

b. Where is the collective responsibility.?
c. Questions about centralisation of power in the PMO's office have been raised.

44

D

J

E
Y

!
D

t

,v

!
!
SS

I

$=

t )

\\,

s

"l



3. Appointment of former Supreme Court Chief Justice of India P. Sathasivam as Kerala Governor

raised questions.

4. Mr.Modi was accused of politicizing Raj Bhavan since UPA era Governors were asked to quit. For

example, the then Uttarakhand Governor Mr. Aziz Qureshi and the then Governor of Rajasthan Miss

Margaret Alva were two among the list.

6. The channel criticised the center's move to celebrate 'Teacher's Day' as 'Guru Utsav' and the

planned interaction of the PM Narendra Modi with school children on that day. The HRD Minister

Miss Smriti Irani was showered with extensive criticism from both the opposition as well as media

personnels.

I
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5. Mr.Modi's gift of Gita to the Japanese Prime Minister Shinzo Abe while on his visit to Japan was

questioned on grounds of spreading Hindutva.
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However, the analysts acknowledged the positive moves of the Modi Government, for

instance, the economy is in good shape, stock market is rising and the bureaucratic reforms

are brought about.

Therefore, we may infer that Times Now has been fair enough on their part to analyse the

insipient government and has been a critical vigilant on each of the government's move, thereby

exhibiting a neutral attitude towards all.
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RHITESHA PAUL AND SNEHAL RAWAL

The particular news program under research was "Left Right and Centre", moderated by Ms. Nidhi

Razdan. The show featured at 8:00 pm on a daily basis. The contents of the show are as follows:-

SHOHf: LEFT RIGHT ANtr CENTRE

TIME: 8:00pr*
fYTODERATOR: Ms. NIDHI RAZDAN

The research work on the channel started with the pre-poll studies, based on watching the show over a

period of 10 days from the 7'h -76th of April, 2014. On TthApril, the BJP came up with its manifesto, where

BJP stated that their main agenda was good governance and development and to focus on issues such as

economic revival, e-governance, transparency, unemployment, etc. which was criticised by the Congress
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as a copy of their manifesto. The theme of the BJP manifesto "Ek Bharat, Shrestha Bharat!" as well as the

slogan "Sab Ka Sath, Sab Ka Vikas!" was seen as a welcoming statement which focused on the nation

and its people. Further, the news channel focused mainly on BJP's celebrity campaign, calling it "star

studded" in order to increase their vote bank. For example, Bappi Lahiri was seen contesting from

Serampore and actress Hema Malini from Mathura. The question of whether'Narendra Modi has become

bigger than the party?" was raised, where most speakers felt that it was a personality driven campaign as

the BJP ceased to exist because of its main focus on Modi, who was seen as a strong and decisive leader

unlike Prime Minister Manmohan Singh.

DATE: tlh -l6th ep*1r., zct4

-Maitr agellda of B.fP.

"* Thente of BJP Manifesto.

r Focns ort BJPs celebrity candidates.

o Persortality - driven carllpaigl1.

$haratiya Jaratr Party

Ek Bharat - Shreshtha tharat

: ::'r, : :!: : i: ::'::,J:::i :r:1:ii:

":-::t 
i tl

$abka Saath. S*bka Yik*s

The channel threw light on party tickets being given out based on caste and religion, stating that the youth

today wants a change. The speakers also felt that Mr. Modi had created a fear psychosis, comparing him

to Mrs Indira Gandhi. Further the show highlighted parties like the BJP, the Congress, and the AAP

stating that political parties were paying lip service to issues on women empowerment. On 72'h may,

polling was held in 41 constituencies in 3 states where stakes were high for BJP. According to the exit

polls by NDTV, Narendra Modi was on course for election victory.

48

E
t

tr\-

f:i
S

S

I



s"Party tickets based on caste and reiigion.

r* Lip service otr tWomen Empowermerrt'

rAccording to Exit Polls, Mr. Modi ol1 course for electiort victory
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The Congress did not participate in the Exit Poll debates. NDTV was quoted as saying that

Narendra Modi winning, might be a "media wave". However it is interesting to note that India

set a new record for voter turnout at over 66.38%.
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Fig. 16

Fig l6.indicates the voter turnout in the Lok Sabha elections since 1996.The moderator of the

discussion telecasted in this channel had given equal chance to the speakers to voice out their

opinion and there were speakers from different political parties in every discussion. The

discussions and debates were partly biased towards BJP. It was thus very clear that NDTV was

in favour of Narendra Modi as the next Prime Minister of India. On the other hand, the news

channel highlighted Rahul Gandhi from the Congress party who was quoted as 'Modiji, don't try

to fool India". NDTV felt that the Congress spoke of 'Bharatiyata' and'Hindustaniyat' and

began playing the communal cards.
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IKk**x

Speakers from different political parties.

The Congress spoke of 'Bharatiyata' and 'Hindustaniyat'

The young Congress Vice President had alleged the Gujarat model of development by Narendra

Modi as "exaggerated and misleading". It also portrayed what other parties felt about Narendra

Modi. One such example being Mamata Banerjee, who expressed her views by saying that the

federal liont will form the next government. She alleged that the Congress and the BJP "have

formed a syndicate to sell India and are anti people." From 28thApril onwards, other parties also

found place in the news highlights; one such party being the Aam Aadmi Party led by Arvind

Kejriwal. It showcased how the AAP workers had been seen collaborating with PriyankaYadra

of the Congress Party and described Arvind Kejriwal as somebody who "ran away from Delhi".

The NDTV made it pretty evident that the AAP had no scope of winning the elections.
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- Congr"ess criticised the Gr"ljarat r::odel of Developruertt.

.- Mamata Banerjee's views cn Nai,,I"*.

- Aam Aaclmi Party (AAF) collaborating with Friyanka \radr.a.

Further, the channel also threw light on several researches that had been conducted for the

election results. It referred to the studies by U.K. based Economists, Prof. Maitreesh Ghatak of
London School of Economics and Sancharee Roy of Warwick University, London, stating that

Mr Modi ensured that Gujarat remained a high performing state. On the contrary it was also

stated that Gujarat has been placed in the category of 1 1 "less developed states".
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Studies by Prof. Maitreesh Ghatak and Prof. Sancharee Roy
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The post poll highlights of the shows telecasted by the channel from 16th-25th May, 2Ol4 are as

follows: Narendra Modi began on a high note after leading the BJP to its first full majority in the

Lok Sabha as predicted by NDTV. The BJP won282 seats, enough to form a government on its

own. Modi started off his first term as the Prime Minister with some distinct initiatives in both

policy and governance style, with "minimum government, maximum governance" which

included direct communication with people, a disciplined bureaucracy, cleanliness, etc. He had

been reaching out to the people through social media and sent a clear message that he will be

personally driving governance. Within the first few days in office, he met the secretaries of all

the government departments collectively and sought to bring about more efficient delivery of
services. Such a meeting took place after 8 years.
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[lerinum Ganrnamr

DATE : t6rB MAY- 25rtr AIIAY

".-Full rnajoritlr victory by BJF-

- Mocli initiatecl "nrinirtrutn gove n1merlt, fi1axirl1lrll1 governattce".

- Tlte rr4odi Governrrrerlt solrght to l:ring corlverge]1ce ir1 gorrerrlnlerlt
departrttents.
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The channel also highlighted on Modi's cleanliness drive through the "Swachch Bharat

Abhiyan" - a nationwide campaign launched on 2nd October. He also emphasised on the need for

use of technology for greater efficiency and effectiveness. Before the election results were

announced, experts had predicted that NaMo would be the "best thing for the stock market" in

case it won elections. This prediction came true as Modi's victory has created euphoria in India's

financial markets.

l,
!
!}
I

t

hr
l'
I
!}

L

L

S--

I
!)

I
t
a

:

i



Sensex dnca I{*SE llhdls*(r6rflr*f* C*r$*ta!e
*l,xrur6
ts&aB

*,?:H.€
oar:{s3

as BJP

MfrEflfuM
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rMr. Modi's focus on cleaflliness.

'rElrrp1:.asis laid on need for techlrology.

r NaMo - "best thing for the stock market".

From our findings, one can draw several conclusions about the nature of debates organised by

NDTV. It can be said that NDTV has a unique style of presentation as their news was based on

thorough research work. NDTV was initially biased towards BJP as a number of their panel

discussions were based on the BJP. The channel had been consistently hinting at a clear victory

for the BJP in the 16ft Lok Sabha Elections.
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However, it was much later that NDTV began to speak of other parties more freely by stating facts and
ignoring personal view point. Thus, not much attention was paid to other parties as a whole, but rather the
focus was more with reference to the BJP.

"r Paralle1 importance was given to other pefties.

,," Emphasis given with reference to BJP.

rt

+... X>

In conclusion it can be said that the news channel was in favour of Modi and how the "Modi 'W'ave"

would bring about a change in the coming years.
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FACEBOOKAND TWITTER

MOHINI GURT]NG AND SOUDAMINI SHARMA

Gone are those days when social media was used only for social circles and forming connections. Today

it has become a forum to discuss all things under the sun. CNN has called the 16ft Lok Sabha election the

1't Social Media election of India. Technological innovations in the past few decades has changed our

lives significantly and especially when we think about communication it has taken a different change

altogether. So, as students of this generation we could not ignore the importance of social media in the

l6n Lok Sabha election.

There are various social media like Instagram, Twitter, Faceboolg Linkedlq Orkut, Pinterest but we have

confined ourselves to the two most popular that is Facebook and Twitter. Social media is the most

trending form of media as it gives us raw information like putting up of actual video clips and footages.

We also have a direct contact by sending messages, posting pictures, commenting, tweeting, etc.

xr*xrTr{Tx
ol 2

*
IT6r":r
LTtr EX

{

s

58

I-

-

+

\.-

i\-

S

U

I
S

I
!

l_

l
-\r

V

T

S

aL



?W I ?? ** #r, * *{*** **{**x*xl
neturork!tt\rtfayat

F tvtost #trending form of media
FRaw infermaticn
Fsirectccntact

86%of lndian
web

users visit a
social

networking
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In India out of all web users , 86% of them visit a social networking site. Here we can see that there are

100 million Indian users on Facebook and around 500 million tweets are sent per day in India .
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Number of likes on Facebook
PRE ELECTIONS POST ETECTIONS

r BJP

r AAP

a tNC

I BJP

rAAP

r tNc

Fig.17

Fig.17 is a comparative study of the number of likes on the Facebook pages of the political

parties. We looked into 3 major ones and we can see that before the elections BJP had the

highest number of likes followed by AAP and then Congress. It is quite natural that after the

elections the BJP page gained more likes.
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Fig 18. is again another comparative study of the number of followers on Twitter pre and post elections. Unlike

Facebook, on Twitter the AAP had more number of followers followed by BJP and then the Congress in the rank.

Fig 18.

Followers on Twitter
POST ELECTIONS

3 BIP

I AAP

:r INC

A BJP

r AAP

,' INC

However individual candidates like Narendra Modi was and is the most popular. He is known as the 1't

social media Prime Minister of India and also happens to be the 2"d popular politician on Twitter.
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Below is a picture of some active users on social media. We have Shashi Tharoor from the Congress,

Mr. Modi and Sushma Swaraj from the BJP and Sachin Pilot from the Congress.

ACTIVE
USERS.

I
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The US President Barrack Obama tops the 1ist. This is an illustration give by the Times of India where we

see that Mr. Obama has 46 million followers and Mr. Modi 2'd to him.
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Fig l9.is a comparative pi-chart of three most active Indian politicians on social media where Narendra

Modi is seen to be most active followed by Shashi rharoor and Sushma Swaraj.

Fig l9

NUMBTT OF FOLLOWETS

IN MILLIONS
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TWEETS BEFORE THE

ELECTIONS

* Ravi rma @xs2ravi 8th April
I m voting for AAP,becoz only clean candidates can provide clean
governance. Are you going to #VoteForACleanCandidate
.t Kiran Bedi @thekiranbedi 9th April
Dear iriends.l want to share, why l'! vote for Mr Modi/BJP
tomorrow. lts because I believe he and his party shallgive lndia
good governance
*Arvind Keiriwal @ArvindKeiriwal 8th April
These people r scared of me, not becoz I am Arvind Kejriwal, but
becoz I am one of u. They r scared of u, not me.....
* Narendra Modi @narendramodi 12th May
My special request to the youth - go out & vote and take your
family and friends along to the polling booth!

Social Media allows direct contact between the leaders and the public. This is a message which was sent

to me by Mr. Modi a few days before the election. From my point of view this type of interaction

encourages people's participation as it also has a personal touch.

"Dear Mohini, Kolkata votes on 12th

May. I hope you will not only cast
your own vote but take your family
and friends to the polling booth! Cast
your vote for a strong and stable
government that puts lndia first.
Vote for a government that can once
again create a 'Sonar Bangla'that the
entire nation and world will be proud
of. Yours Narendra Modi.'
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Following are some of the few tweets, tweeted by some leaders where we can see that each of them are

encouraging people's participation in the election.
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i.Narendra Modi @narendramodi 15th May
It felt like a vacuum period, now we will fill
that vacuum.
{. The youth of lndia led the front in this
election, rising above differences of caste and
creed.
{.David Cameron @David Cameron
Congratulations Narendra Modi on victory in
lndla's election. Keen to work together to get
the most out of lndia-UK relationship

These are a few tweets after the election where Mr. Modi focuses on the youth and the role of the youth in

the victory of BJP in the 16th Lok Sabha elections. We also have a tweet by David Cameron.

Below a victory tweet by Mr. Modi where he says that the BJP's victory was a testament that people and

political leaders are connecting online. This tweet has become the most retweeted tweet from India in the

history of Twitter. It has been favourited 2gOO0 times until 18th of May, 2014.
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TWTETS AFTER THE ELECTIONS

of the Bharatiya Janata Party(BJP) is
testament to the fact that people are

connecting with political leaders
online. The tweet has become the

most retweeted tweet from lndia in
Twitter's history



#DanceofDemocracy
#PledgeToVote #NaMo

#Yourvote20l4 #TsuNaMo

HASHTAG

Facebook has dedicated an election tracker to monitor the political conversation on election in India.

*rcarding ta Facebaok, "Fnrm the dry
electirns Hrere Eilnsunced ttl the day
patrling ended, kS r:.**$$$*rx peaple
csnducted PXf *xr illi*n intemctians
{posts, ctlmments, sharc*, aild trikes}

rege rding the electicns oa Fac*bcsk.
ln additicn, 3S *x[$$l*n p**p$*
**m*us*&ed 35 *x*$$**r: {rytmr**ti*ns
n*gmrd*rxg Nxrm*dr* &ffisdi."

HASH TAGS : Most of us do have an idea of what a hash tag is. It is a syrnbol used before words to form a label

which allows grouping of similar words, messages and images. During the 16th Lok Sabha election we formd that

there was a lot of use of hash tags, dwing the campaign and after the election results.
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To conclude, we can say that the 2014'Lok Sabha election was truly a social media

election.

According to a CNN report social media has become the new election battleground for India's

nationwide parliamentary elections.
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= Narendra Mo.di respecting the power of social media in his victory speech stated that 'due to

social media, lies and false promises of several leaders could not go beyond the podiums of their

rallies, more power to social media.'
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